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Abstract

The way businesses work is changing because of platforms. This change is making media mar-
keting crucial for small businesses to expand. Since small businesses usually do not have a lot
of money social media is a way for them to advertise their products and connect with customers.
It also helps them build a reputation.

Some students at Delhi University are starting their businesses while still studying.

They use media to sell products meet potential customers and make their business known. So-
cial media marketing helps these students and their small businesses. Delhi University students
are really getting into starting their businesses and social media is a part of that. Social media
marketing helps small businesses run by Delhi University undergraduate students grow. This
study explores how social media marketing helps these small businesses expand. It tries to find
out which social media platforms these students use the most what kind of marketing they do
and what problems they face when using marketing tools. The study is based on information
collected from students who own startups in some Delhi University colleges.

These students had to answer a set of questions. The study also uses information from books,
academic journals and other research studies that have been done before on social media mar-
keting and small businesses run by Delhi University undergraduate students. This study aims to
help us understand student entrepreneurship better.

It will highlight how important social media marketing is for university-based startups. Student
entrepreneurship is a part of this study. The study focuses on how social media marketing can
help university startups. Social media marketing plays a role in student entrepreneurship. Social
media marketing is also vital, for business growth.

Keywords: Social Media Marketing, Small Business Growth, Undergraduate Entrepre-
neurship, Delhi University

1. Introduction

The way businesses talk to people and promote things has changed a lot because of technology.
With smartphones and cheap internet social media has become a tool for businesses to reach
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customers. Platforms like Instagram, WhatsApp, Facebook and YouTube help businesses con-
nect with people and promote products, which helps build brand awareness.

For businesses social media marketing is really valuable because it does not cost a lot of money
compared to ads like TV, newspapers and billboards. Small businesses do not have a lot of
money. Do not know a lot about marketing so social media is a practical solution for them.
Over the years more and more students have started their businesses while they are studying.
These businesses usually operate online. Rely heavily on social media for promotion and cus-
tomer engagement. Delhi University, one of Indias universities has seen a rise in student-led
startups in areas like clothing, digital services, food delivery, tutoring and reselling. These
startups often use social media marketing to promote products reach customers and establish
their brand. This study looks at how social media marketing affects the growth of startups at
Delhi University.

It explores the platforms used by student entrepreneurs, their marketing strategies and the chal-
lenges they face while managing businesses and studying. The study focuses on media market-
ing and its impact on undergraduate startups. Social media marketing plays a role in the growth
of these startups. Delhi University undergraduate startups rely heavily on media marketing to
reach customers. Social media marketing is important for these startups to grow and reach peo-
ple.

The growth of media has helped these startups at Delhi University to promote their products
and services. Social media marketing is a part of the success of these student-led startups, at
Delhi University.

2. Literature Review

Social media marketing is when companies use media to tell people about their products or ser-
vices. They also use social media marketing to talk to their customers and build relationships
with them. This is different from the way of advertising. With media marketing companies can
talk to their customers directly and get feedback right away. Researchers say that social media
marketing helps companies get their name there make their customers happy and keep them
coming back. When companies talk to their customers on media by liking and commenting on
posts they make a stronger connection with their customers.

* Social media marketing is good for companies
* It helps them get to know their customers

One of the things about social media marketing is getting customers involved. When customers
like and comment on posts share things review products and talk about things it means they are
really interested in media marketing. When customers are involved they are more likely to trust
the company and want to buy from them.

Another thing that is important for media marketing is making good content. Companies use
pictures, videos and stories to get peoples attention and make them want to talk to them. Telling
stories. Using content that customers make themselves also helps companies and customers get
along. Social media marketing is not all easy. Making content that people want to look at takes
creativity and time. The rules of media change a lot so sometimes companies posts do not get
seen as much as they want them to. Sometimes customers say things about companies. That can
hurt their reputation if they do not handle it correctly. Students are usually good at using the
internet and social media. When they start their businesses they have trouble with things like
planning and money. Because social media marketing is easy to use and does not cost a lot
many students use social media marketing to promote their businesses.

Even though a lot of people have studied media marketing not many people have looked at how
students who start businesses, in college use social media marketing. This study looks at how
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students at Delhi University use social media marketing to help their businesses grow.

3. Research Methodology

This study checks how social media marketing helps startups run by students grow.

It uses a research plan to find this out.

=>Data Sources

The study uses two types of data.

Primary data comes from a questionnaire given to undergraduate students at Delhi Uni-
versity who run their startups.

These students told us about their experiences with media marketing.

Secondary data comes from journals, books and past research studies, on marketing and
entrepreneurship.

We looked at what other researchers have found out about these topics.

=> Sample Design

Population: We focused on students who own startups at Delhi University.
These are the people we wanted to learn from.

Sample Size: We got 100 respondents to answer our questionnaire.

This number helps us understand their views better.

Sampling Method: We used convenience sampling to get these 100 respondents.
This method helped us quickly find people who fit our criteria.

Data Collection Tool

We made a list of questions that people could choose answers from and statements that people
could say how much they agree with. We did this to get some information, about student entre-
preneurs and how they do marketing. We also wanted to know how well the businesses of stu-
dent entrepreneurs are doing and what kind of challenges student entrepreneurs have to deal
with.

Data Analysis Techniques
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CORRELATION

We went through the information we collected and did some math to figure out what it all
meant. We were really curious about how student startups use media marketing. Student
startups are very interesting. We wanted to learn more, about how they use media marketing to
get the word out.

Limitations :
Our study has some problems, including:

Limited sample size
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We did not have a lot of time

The students who answered our questions might not have told the truth about social media mar-
keting usage, among student startups.

4. Data Analysis and Interpretation

The analysis of survey responses provides insights into how student entrepreneurs utilize social
media marketing.
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Profile of Respondents

Most of the people who answered were in their fourth year of college which means that stu-
dents usually start their own businesses when they are almost done with school. They tend to do
this when they're in the later part of their time at college like, in their third or fourth year.

Types of Startups
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The most common types of student-run businesses include:

° Digital services
) Clothing and fashion businesses
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° Food and beverage ventures
° Tutoring services
° Reselling businesses

People really, like services and fashion startups. These are popular because they do not need a
lot of money to get started. Digital services and fashion startups can also be easily promoted on
the internet.

Duration of Business Operations

Most undergraduate startups are than one year old. This shows that student entrepreneurship is
still growing. Many of these startups are brand new. They are just getting started. Student entre-
preneurship still has a lot of room to grow. Many students are starting their businesses. These
startups are usually very new. Student entrepreneurship is still, in its stages.

Social Media Platforms Used

The study shows that WhatsApp and Instagram are used platforms for marketing student busi-
nesses. Most students use WhatsApp and Instagram to talk to their customers. They also use
these platforms to manage orders and promote their products through images and videos. This
helps entrepreneurs to show customers what they have to offer. WhatsApp and Instagram are
very helpful, for marketing student businesses. They make it easy for students to reach their
customers. WhatsApp and Instagram are tools.

Use of Social Media for Promotion

People say they use media to tell others about their businesses. Digital marketing is very im-
portant for student entrepreneurs because they do not have a lot of money. Student entrepre-
neurs need marketing because they cannot afford to pay for advertising like big companies do.

Student entrepreneurs use media platforms, like Facebook and Twitter to promote their busi-
nesses. This is a way for student entrepreneurs to get the word out about their businesses with-
out spending a lot of money. Student entrepreneurs really need marketing to help their busi-
nesses grow.

Customer Feedback and Engagement

Social media platforms are a way for businesses to hear from customers. Customers can leave
comments send messages and write reviews on these platforms. This is really useful for people
who own businesses. They can use this information to make their products and services better.
Business owners can also talk to their customers on media. They can find out what customers
like and what they do not like. This information helps businesses get better over time. Social
mhedia platforms help businesses get feedback from customers, which's very important, for
them.

Sales Growth through Social Media

People say that social media marketing helps them sell products. When you can easily see a
product and a company talks to its customers. Interacts with them a lot it is good for the compa-
ny. Social media marketing makes a difference because it gives people a chance to see what a
company like this is selling. It helps companies like this talk to their customers. Interact with
them frequently which is good for the business and the sales of the company and social media
marketing is a part of this. People like to see products on media and it helps companies like this
sell things and talk to their customers and social media marketing is important, for this.

Content Posting Frequency

Several student entrepreneurs said they regularly post content. They post a few times a week.
This helps keep their audience interested, in what they do. It also makes their brand more well-
known to people. They believe that by posting they can build a loyal following. Their audience
stays engaged with their content. It helps them to grow their brand.

Paid Advertising

Most student entrepreneurs use free marketing methods like word of mouth of paying for ads.
This is because student startups do not have moneﬁ' to spend on ads. They have to be careful
with their money so they use marketing strategies like talking to people and using stuff.
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Student startups often stru%gle with funds that's why they prefer free marketing methods, over

paid ads. They rely on methods to reach their audience. Free marketing helps them save money
and still get their message across.

Challenges Faced by Students

One of the problems students face is balancing school work with running a business. Students
usually struggle to manage their time. They have to make content and keep up with marketing.
This is really tough for them.

Especially when it comes to balancing responsibilities with business operations. Students deal
with this every day. It is hard to balance responsibilities with business operations. Students
have to handle school work and business operations. It can be really tough.

They have to do it every day. Is not needed here is the rewritten response: Students face a prob-
lem. It is balancing school work with running a business. The thing is students usually have a
time managing their time. They have to make content and keep up with marketing. This is
something that students really struggle with. Especially when it comes to balancing responsibil-
ities with business operations. Students have to deal with balancing school work and business
operations every day. It can be really tough, for them.

They have to find a way to balance school work and business operations.

5. Key Findings

The major findings of the study include:

Student entrepreneurship is really common among students in their fourth year.
Most of these students start businesses in services and fashion.

These businesses are usually new. Just starting out.

Many students use Instagram and WhatsApp to market their businesses.

They mainly use media to promote their businesses.

Getting feedback from customers, on media helps them make their products and services
better.

7. Using media to market their businesses helps increase sales and makes their brand more vis-
ible.

8. Posting updates regularly on media helps keep customers engaged and makes them more
aware of the brand.

9. Student entrepreneurs mostly use free marketing methods because they don't have a lot of
money.

10. They focus on services and fashion businesses.

11. Social media marketing helps student entrepreneurs.
12. They use Instagram and WhatsApp.

13. Customer feedback is important.

14. Regular content posting is key.

15. Student entrepreneurs have constraints.

6. Conclusion and Recommendations

The study says that social media marketing is really important for undergraduate startups at
Delhi University to grow. Social media platforms are a way for student entrepreneurs at Delhi
University to tell people about their products talk to customers and make their brand known. It
does not cost a lot of money. Social media marketing helps student entrepreneurs at Delhi Uni-
versity promote their products and talk to customers, which's very helpful when they are just
starting out and do not have a lot of money. Student entrepreneurs at Delhi University can use
media to get around the usual problems that come with advertising being too expensive and not
being able to reach a lot of people.

A
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Student entrepreneurs at Delhi University have to deal with a lot of problems like not having
time not knowing much about marketing and not having money. To help undergraduate startups
at Delhi University do well there are a things that can be done.

Delhi University should have workshops on marketing. Teach students how to be entrepreneurs
so they can learn how to market their products. Student entrepreneurs at Delhi University
should make things like videos and stories to get more people to look at their Froducts. If they
post things on media at the same time every day and use tools to see how well their marketing
1s working they can be even better at marketing. Working with people and brand ambassadors
can also make their brand well known and help them reach more people.

Also Delhi University and the people who help entrepreneurs should give student-run startups
advice and guidance.

Overall social media marketing is a part of starting a business and it gives undergraduate
startups at Delhi University a lot of chances to grow and do well in a business world where
there is a lot of competition and social media marketing is very important for undergraduate
startups, at Delhi University.

7. Recommendations / Suggestions
1. The study gave us some insights. Now we have ideas on what to do next.

2. Universities should offer workshops and training programs that teach students about mar-
keting and social media practices.

3. Student entrepreneurs should create content, such as videos and stories to attract more cus-
tomers.

4. Startups should post updates, on media at the same time every day or week to reach a wider
audience and encourage conversations.

5. Entrepreneurs should use tools to track their marketing performance and adjust their strate-
gy if its not working.

6. Working with influencers or brand ambassadors can help entrepreneurs build trust with
their target audience and increase their visibility.

7. Student entyegrer;eurs need to learn how to manage their time to balance school work and
running their business.

8. Universities and startup support teams should provide guidance and support to help student
entrepreneurs succeed.

9. The government and educational institutions should support student startups by providing
funding and training to help them achieve success.
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